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Monthly Report on the Swiss Advertising Market  

    

December 2007 - Highlights:   

 

December was a good advertising month: advertising impact increased by 2.8% compared  

to the same period in the previous year. The cumulative increase since the beginning of the 

year reached 8.8%.  

 

Several advertising markets have experienced noticeable developments compared to   

December 2007:  

The sector Electricity

 

has a strong advertising month in comparison to the same period in 

the previous year with a plus of 92.4% (+1.4 million CHF). Responsible for this result were the 

product groups Petrol-Oil

 

(+1.1 million CHF) and Electricity Image

 

(+480 000 CHF).  



  

MF Advertising Market Trend December 2007 2/9 January, 22nd 2008 

      
Only the product group Power industry (-160 000 CHF) had a negative result. The leading 

advertiser is the Axpo Holding Ltd. with a plus of 4.8 million CHF for the year 2007.   

A glance at the key market Cosmetics / Body Care

 

follows with a positive trend of (+23.3%) 

for 2007. For December, the product segment Cosmetics

 

grew with 33.6% (7.2 million CHF). 

Most popular products were Fragrances

 

+27.3% (+1.6 million CHF), Hair care

 

+122.1% (+1.5 

million CHF), Hair styling

 

+343.7% (2.5 million CHF) and Oral hygiene

 

+57.3% (+1.5 million 

CHF). Still noticeable is the smaller growth in the market for men cosmetics with a plus of 

+17.4% (+2.6 million CHF) for last year.   

A negative trend for December 2007 is seen in the Financial sector

 

with a minus of -15.9% 

(-4.0 million CHF) compared to the previous period. Responsible for the most negative trend is 

Finance Image

 

with a decrease of -5.0 million CHF. The mortgage crisis in the USA includes 

not only an all time record write off but also leads to enormous image losses in the banking 

sector. Not affected are the product groups Investment products (+12.6%), Insurance

 

(+60.0%) and Pension fund

 

(+139.3%). Despite the negative trend at the end of the year, the 

branch grew with 4 million CHF (+14.3%).   

The advertising markets Political Campaigns (+34.3%),

 

Beverages (+39.9%) , IT (+24.6%)

 

and Services (+29.9%)

 

all increased significantly compared to the same period in the 

previous year.  

 

The media groups TV and Radio experienced above-average growth. The cumulative data 
for 2007 saw the media groups TV and Internet undergo above-average growth.    
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Development of Advertising Pressure Total Market 

  
Chart: Advertising Pressure Trend as per December 2007

    

2006 2007 

  

month TCHF TCHF +/- % 

January 216'129

 

253'641

 

17.4%

 

February 238'902

 

258'596

 

8.2%

 

March 332'548

 

362'192

 

8.9%

 

April 332'192

 

355'651

 

7.1%

 

May 361'417

 

383'772

 

6.2%

 

June 313'749

 

334'843

 

6.7%

 

July 205'030

 

217'282

 

6.0%

 

August 220'349

 

240'431

 

9.1%

 

September 352'104

 

398'500

 

13.2%

 

October 375'299

 

441'497

 

17.6%

 

November 399'853

 

416'116

 

4.1%

 

December 333'291

 

342'786

 

2.8%

 

year to date 3'680'863

 

4'005'307

 

8.8%

     

Chart: Monthly Advertising Pressure Trend compared to 2006

 

Development of Advertising Pressure 2006 / 2007
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Timely progression of Advertising Pressure

   
Chart: Development of Advertising Pressure actual Month versus last 10 Years
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Chart: Development of Advertising Pressure Year to Date versus last 10 Years

 

Advertising Pressure Year to Date as per December
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Allocation of Advertising Pressure per Media Group

  
Chart: Allocation of Advertising Pressure per Media Group in December 2007

  

Allocation in December 2007
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Chart: Allocation of Advertising Pressure per Media Group Year to Date

   

Allocation Year to Date as per December 2007
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Development / Comparison of Advertising Pressure over a 
Period of 10 Years

  

Chart: Development of Advertising Pressure per Media Group as per December 2007

   

Monthly Running Average Advertising Pressure Allocation in the Media 
Groups
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Development of Advertising Pressure per Key Market 

  
Chart: Actual Status versus Previous Year versus cumulative December 2007

      

December 2007 

 

2007 cumulative 
Pos.

 

Key Market TCHF +/- PY %  

 

TCHF +/- PY % 

       

All Key Markets 342 786

 

2.8

   

4'005'307

 

8.8

       

1 Clothes, Sports, Leisure 7'494

 

-16.0

   

136'127

 

4.4

 

2 Services 15'234

 

22.5

   

222'589

 

22.8

 

3 Energy 2'943

 

92.4

   

29'467

 

5.6

 

4 Automotive 18'174

 

3.5

   

393'146

 

4.7

 

5 Finance / Insurances 20'953

 

-15.9

   

399'065

 

14.3

 

6 Public Benefits 8'007

 

10.9

   

88'384

 

23.7

 

7 Beverages 17'013

 

39.9

   

145'937

 

3.6

 

8 Household Devices 8'850

 

-23.4

   

135'445

 

4.0

 

9 IT 6'437

 

24.6

   

60'798

 

-7.9

 

10 Cosmetics / Body Care 28'730

 

33.6

   

255'182

 

23.3

 

11 Furniture, House / Garden 13'455

 

5.1

   

190'128

 

3.1

 

12 Food 32'617

 

12.4

   

357'383

 

24.5

 

13 Pharma / Health 7'906

 

-0.2

   

89'709

 

2.6

 

14 Political Campaigns 1'925

 

34.3

   

65'046

 

94.9

 

15 Tobacco 1'097

 

-59.9

   

14'895

 

-60.6

 

16 Telecommunications 26'346

 

-8.7

   

243'713

 

9.7

 

17 Tourism, Transport 17'199

 

-6.7

  

220'432

 

4.2

 

18 Entertainment Dev. Photo 19'440

 

2.8

  

159'106

 

8.8

 

19 Watches Jewellery 16'470

 

13.6

  

73'604

 

17.4

 

20 Other smaller Markets 29'266

 

-0.8

  

281'056

 

7.3

 

21 Assortment Advertising* 24'073

 

-12.1

   

284'626

 

-10.8

 

22 Image Advertising* 19'158

 

1.8

   

159'468

 

8.1

        

* those not being allocated to a certain market      
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