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Monthly Report on the Swiss Advertising Market  

    

July 2007 - Highlights:  

 

Positive trend in July 2007: About 4.7 percent increased Advertising Pressure can be  

stated in comparison to last year. The cumulative result since January accounts for 7.9%   

increase overall.  

 

Some of the Key Product Markets have been developed remarkably versus 2006:    

With a plus of 22.1% the Product Market Automotive shows the strongest monthly  

growth in the actual year. The respective growth is particularly driven by Product Market  

New Cars .   



  

MF Advertising Trend July 2007 2/9 August, 20th 2007 

      
Within this Product Group one can recognize interesting developments: According to the 

rainy summer climate the advertising expenditures for Cabriolets decreased in comparison 

to the previous year [-31.9%]. Irrespective some recent political issues on using SUVs , its 

advertising pressure rose by 217.3%. This equals an amount of CHF 1.6 millions or more 

than one third of the total spending within New Cars respectively. A comparable move in 

the same direction is recognized for the lower mid class vehicles [+140.2% / + CHF 1.5 

millions]. The communication volumes of the product markets Coupé and Sport Cars also 

developed very positively [+165%].   

The key product market Furniture, House / Garden

 

decreased by 29.0% versus previous  

year. The Top 5 Players Ikea, Pfister, Hubacher, Coop and Migros quoted a minus   

between 28% and 88%. Only the market of small machines as compressors and drilling 

machines increased.    

With a plus of 81.9% in comparison to July 2006 the Food

 

Market would seem to be the  

winner in July 2007. The overall trend for assortment campaigns quoted for plus CHF 3.7  

millions.     

The Advertising Markets Pharmacy / Health (+33.2%) , Energy (+27.8%) , Services

  

(+26.6%)

 

as well as Watches + Jewellery (+25.5%)   show fairly positive trends in July  

2007 in comparison to the previous year.  

 

Above the average trend we can find the media groups Magazines, Newspapers, Cinema 
and TV. In cumulative perspective TV would seem to be remarkably positively under way. 
Important:  
The data deliveries within the Media Group Internet could not be completed again, as Media  
Focus still misses delivery of two suppliers.      
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Development of Advertising Pressure total Market 

  
Chart: Advertising Pressure Trend as per July 2007

    

2006 2007 

  

Monat TCHF TCHF +/- % 
Januar 215'960

 

253'719

 

17.5%

 

Februar 239'283

 

258'325

 

8.0%

 

März 333'324

 

361'261

 

8.4%

 

April 332'873

 

355'199

 

6.7%

 

Mai 361'592

 

383'623

 

6.1%

 

Juni 313'821

 

332'708

 

6.0%

 

Juli 205'174

 

214'748

 

4.7%

 

August 220'972

     

September 352'704

     

Oktober 375'722

     

November 400'509

     

Dezember 334'009

     

year to date 2'002'027

 

2'159'582

 

7.9%

    

Chart: Monthly Advertising Pressure Trend compared to 2006

 

Monthly Advertising Pressure Trend 
2006 / 2007
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Timely progression of Advertising Pressure

   
Chart: Development of Advertising Pressure actual Month versus last 10 Years

  

Advertising Pressure July 2007
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Chart: Development of Advertising Pressure Year to Date versus last 10 Years

 

Advertising Pressure Year to Date as per July 
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Allocation of Advertising Pressure per Media Group

  
Chart: Allocation of Advertising Pressure per Media Group in July 2007

  

Allocation July 2007
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Chart: Allocation of Advertising Pressure per Media Group Year to Date

  

Allocation Year to Date per July 2007
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Development / Comparison of Advertising Pressure over a 
Period of 10 Years

  

Chart: Development of Advertising Pressure per Media Group as per July 2007

   

Saisonal geglättete monatliche Werbedruckverteilung in den 
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Development of Advertising Pressure per Key Market 

  
Chart: Actual Status versus previous Year versus cumulative July 2007

      

July 2007 

 

2007 kumulative 
Pos.

 

Key Market TCHF +/- PY %  

 

TCHF +/- PY % 

       

All Key Markets 214'748

 

4.7

   

2'159'582

 

7.9

       

1 Clothes, Sports, Leisure 3'073

 

4.5

   

75'516

 

15.0

 

2 Services 9'812

 

26.6

   

122'609

 

23.3

 

3 Energy 1'709

 

27.8

   

17'404

 

8.6

 

4 Automotive 15'692

 

22.1

   

232'587

 

4.5

 

5 Finance / Insurances 19'759

 

-3.7

   

206'702

 

18.4

 

6 Public Benefits 5'645

 

20.7

   

47'932

 

27.7

 

7 Beverages 10'828

 

-26.2

   

80'041

 

-4.7

 

8 Household Devices 6'398

 

-7.3

   

71'190

 

2.7

 

9 IT 2'769

 

-20.5

   

35'378

 

-1.8

 

10 Cosmetics / Body Care 16'295

 

12.9

   

137'825

 

29.1

 

11 Furniture, House / Garden 7'645

 

-29.0

   

103'943

 

-2.2

 

12 Food 26'247

 

81.8

   

200'228

 

29.2

 

13 Pharma / Health 3'798

 

33.2

   

51'874

 

3.4

 

14 Political Campaigns 844

 

0.4

   

24'490

 

84.7

 

15 Tobacco 794

 

-69.4

   

9'172

 

-66.4

 

16 Telecommunications 13'556

 

6.8

   

124'963

 

10.5

 

17 Tourism, Transport 12'611

 

-11.0

  

124'922

 

4.6

 

18 Entertainment Dev. Photo 8'835

 

-8.8

  

74'215

 

-2.2

 

19 Watches Jewellery 2'095

 

25.5

  

27'481

 

9.7

 

20 Other smaller Markets 17'252

 

32.7

  

144'322

 

5.1

 

21 Assortment Advertising* 20'858

 

-12.6

   

159'645

 

-12.0

 

22 Image Advertising* 8'232

 

-9.1

   

87'143

 

1.7

        

* those not being allocated to a certain market      
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