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Monthly Report on the Swiss Advertising Market  

    

June 2007 - Highlights:  

 

Positive trend in June 2007: About 5.9 percent increased Advertising Pressure can be  

stated in comparison to last year. The cumulative result since January accounts for 8.2%   

increase overall.  

 

Some of the Key Product Markets have been developed remarkably versus 2006:    

The Product Market Pharma / Health could avoid a negative half year trend as to an   

increase of 28.5 percent within the actual month, all of which resulted in a cumulative plus of  

1.6 percent. The respective growth is driven by Product Markets such as Ethical Pharma  

products and  OTC  [over the counter] Pharma products at the same time.   
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The majority oft the growth within these markets leads back to medical products against 

rheumatism and muscle ache. Potential interrelations as to preparatory activities towards 

the Swiss Sport Event Gigathlon could not be proved at this stage.   

Although in May 2007 heat in terms of weather has been above average expectations, only 

June 2007 could adapt similar conditions in terms of Advertising Pressure and number of 

campaigns released.  This discourse is being about the Key Product Market Beverages , 

where a tremendous enlargement of plus 51.8 percent advertising activity (equivalent to plus 

7.0 Mio. CHF) in comparison to the previous month would seem to be a big step in the right 

direction. For this powered part of the trend we have clearly identified the extinguishing Anti-

Alcoholics being the reasonable drivers.   

With rising 31.6 percent plus for the first half of the year and additional 27.7 percent 

increase in June 2007 Cosmetic / Body Hygiene

 

 is part of the winning teams of the first 

semester 2007. In total 6 out of 10 Product Markets appear to be progressing straight 

forward in terms of Advertising Pressure.  Moreover, 3 markets of these indicate in excess 

of 100 percent increase of gross media values: Baby Hygiene und Care (plus 197.5%), 

Shower Gels, Bath and Washing Products (plus 127.1%) und Tooth Brushing Products (plus 

121.2%).   

The Advertising Markets Foods (+35.5%) , Political Campaigns (+ 87.2%) , Finance 

(+15.4%)  as well as Energy (+77.6%)   show fairly positive trends in June 2007 in 

comparison to the previous year.  

 

Above the average trend we can find the media groups Magazines, Special Interest and TV. 
In cumulative perspective TV would seem to be remarkably positively under way.    

Important:  
The data deliveries within the Media Group Internet could be completed eventually. Finally,  
Media Focus can now further analyze the actual negative trend. As part of qualitative  
standard routines we are now seeking for any root cause in order to prove this trend.   
At this stage, there are no reasonable indications for neither incorrect / changed data  
deliveries nor any failure in key punching / processing the data.      
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Development of Advertising Pressure total Market 

  
Chart: Advertising Pressure Trend as per June 2007

    

2006 2007 

  

Month TCHF TCHF +/- % 
January 215'960

 

253'772

 

17.5%

 

February 239'283

 

258'400

 

8.0%

 

March 333'324

 

361'306

 

8.4%

 

April 332'873

 

355'168

 

6.7%

 

May 361'592

 

383'656

 

6.1%

 

June 313'821

 

332'411

 

5.9%

 

July 205'174

     

August 220'972

     

September 352'704

     

October 375'722

     

November 400'509

     

December 334'009

     

year to date 1'796'853

 

1'944'713

 

8.2%

   

Chart: Monthly Advertising Pressure Trend compared to 2006

 

Entwicklung des Werbedrucks 2006 / 2007
in den klassischen Schweizer Werbemedien
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Timely progression of Advertising Pressure

   

Chart: Development of Advertising Pressure actual Month versus last 10 Years
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Chart: Development of Advertising Pressure Year to Date versus last 10 Years

 

Advertising Pressure Year to Date as per June
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Allocation of Advertising Pressure per Media Group

  
Chart: Allocation of Advertising Pressure per Media Group in June 2007

  

Allocation June 2007
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Chart: Allocation of Advertising Pressure per Media Group Year to Date

  

Allocation Year to Date per June 2007
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Development / Comparison of Advertising Pressure over a 
Period of 10 Years

  

Chart: Development of Advertising Pressure per Media Group as per June 2007

   

Saisonal geglättete monatliche Werbedruckverteilung in den Mediengruppen
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Development of Advertising Pressure per Key Market 

  
Chart: Actual Status versus previous Year versus cumulative June 2007

      

June 2007 

 

2007 kumulative 
Pos.

 

Key Market TCHF +/- PY % 

  

TCHF +/- PY % 

       

All Key Markets 332'411

 

5.9

   

1'944'713

 

8.2

       

1 Clothes, Sports, Leisure 6'607

 

0.5

   

74'366

 

11.9

 

2 Services 17'527

 

8.7

   

109'633

 

19.6

 

3 Energy 2'815

 

77.6

   

15'694

 

6.8

 

4 Automotive 27'849

 

-0.8

   

216'872

 

3.3

 

5 Finance / Insurances 36'090

 

15.4

   

186'841

 

21.3

 

6 Public Benefits 7'076

 

-13.7

   

42'237

 

28.5

 

7 Beverages 20'668

 

51.8

   

69'213

 

-0.2

 

8 Household Devices 9'119

 

-6.1

   

64'789

 

3.8

 

9 IT 4'464

 

-21.1

   

32'569

 

0.0

 

10 Cosmetics / Body Care 21'514

 

27.7

   

121'482

 

31.6

 

11 Furniture, House / Garden 12'609

 

-11.9

   

96'273

 

0.8

 

12 Food 33'362

 

35.5

   

174'045

 

23.9

 

13 Pharma / Health 8'643

 

28.5

   

48'069

 

1.6

 

14 Political Campaigns 4'038

 

87.2

   

23'720

 

91.0

 

15 Tobacco 1'041

 

-78.8

   

8'378

 

-66.1

 

16 Telecommunications 22'985

 

-1.3

   

111'406

 

10.9

 

17 Tourism, Transport 19'570

 

1.0

  

113'160

 

6.8

 

18 Entertainment Dev. Photo 12'944

 

-4.6

  

65'395

 

-1.2

 

19 Watches Jewellery 4'841

 

-7.6

  

25'369

 

8.5

 

20 Other smaller Markets 22'108

 

8.1

  

124'139

 

3.5

 

21 Assortment Advertising* 19'895

 

-27.9

   

133'450

 

-14.2

 

22 Image Advertising* 16'646

 

19.4

   

87'613

 

11.0

        

* those not being allocated to a certain market      
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TOP Companies generating Advertising Pressure June 2007

  
Chart: Top 30 and share of total market

         

Rang

 

 Werbungtreibender 

   

 1  MIGROS    

 2  COOP    

 3  NESTLÉ    

 4  SWISSCOM    

 5  IKEA    

 

6  L'ORÉAL    

 

7  ORANGE COMMUNICATION    

 8  UBS    

 

9  UNILEVER    

 

10  COCA COLA BEVERAGES    

 11  PROCTER & GAMBLE    

 

12  RIVELLA    

 13  RECKITT-BENCKISER    

 

14  DIE POST     

 

15  TCS    

 16  ALDI SUISSE  131.3 Millionen CHF 
 17  AMAG/VW  = 39.5% des Gesamtmarktes 
 18  MEDIA MARKT    

 19  BMW    

 20  OPEL    

 21  RENAULT    

 

22  TDC SWITZERLAND    

 

23  CREDIT SUISSE    

 24  DIVERSE HAENDLER    

 25  MASTERFOODS    

 26  BEIERSDORF    

 27  PEUGEOT    

 

28  SUVA    

 29  AMAG/AUDI    

 30  FUST    

3  Media Focus differentiates Advertising Pressure of Production / Servicing Companies from Retailer. 
   The Brand Advertising could also be effected through Retailer (i.e. Retailer Bucherer for Brand Rolex).  

The Company / Product Relationship within the Data Base remains untouched, thus Rolex Geneva is the    
producing Company of Rolex Products / Watches. However, Media Focus additionally identifies the respective  
Retailer, where the advertisement is obviously steered through retailer activities.     
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