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Trend 2007/11

Monthly Report on the Swiss Advertising Market

November 2007 - Highlights:

» November was a good advertising month: advertising impact increased by 3.9% compared
to the same period in the previous year. The cumulative increase since the beginning of the
year reached 9.2%.

» Several advertising markets have experienced noticeable developments compared to
November 2006:

The sector ,Beverages® has a strong advertising month in comparison to the same period in
the previous year with a plus of 13.5% (+1.6 million CHF). This leads to an overall positive

annual performance.
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Towards Christmas and New Year's Eve, spirituous beverages seem to be a preferred present
this year with an increase of 49.8% (+500°000 CHF). Among the non alcoholic drinks, the
product group Coffee, Tea, Cocoa made the run with an increase of 30.6% (+720°000 CHF).

A glance at the key market “Consumer Electronics/Photo/Film” supports the speculation, that

flat screen TV is the leading product within this market for the Christmas time. This market grew
with 27.0% (+4.9 million CHF) compared to the previous period. The three product segments,
CD’s (recorded) (+2.4 million CHF), DVD (recorded) (+1.6 million CHF) and flat screen TV
(LCD/Plasma) (+1.6 Mio CHF), denote the highest increase this year for this key market.

Another winner this month is the sector “Furniture, Home & Garden” with a plus of 15.9%

(2.9 million CHF) in comparison with the same period in the previous year. Winning product
segment is Facilities with a plus of 20% (2.1 million CHF). Among the most popular products we
find sleeping room furniture from Micasa with (1.1 million CHF) and dining room equipment from
IKEA (1.2 million CHF).

The advertising markets “Watches/Jewellery (+37.9%), “Cosmetics, Personal hygiene
(+19.2%)” and “Public_Utility Campaigns (+29.9%)” all increased significantly compared to

the same period in the previous year.

» The media groups TV, Internet and Trade Press experienced above-average growth. The
cumulative data for January till November 2007 saw the media groups TV and Internet
undergo above-average growth.

Important: The review for Internet data deliveries for 2005 is with this delivery definitely
completed.
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Development of Advertising Pressure Total Market

Chart: Advertising Pressure Trend as per November 2007

2007

Month TCHF +/- %
January 215'981 253'524 17.4%
February 238'810 258'474 8.2%
March 332'476 361'331 8.7%
April 332'167 355'391 7.0%
May 361'392 383'628 6.2%
June 313'724 334'068 6.5%
July 205'008 217'095 5.9%
August 220'326 240'250 9.0%
September 352'087 395'565 12.3%
October 375'315 437'953 16.7%
November 399'849

December 333294

year to date 2'947'285 3'237'280 9.8%
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Chart: Monthly Advertising Pressure Trend compared to 2006

Development of Advertising Pressure 2006 / 2007

460'000
440'000 +
420'000

400'000 -
380000 - /\
360000 | p— —7& N
0000 / \

340'000 \ f P
320'000 /

2007
300000 | / \ /
280'000
260'000 - \
240'000 -

220'000 o \=-

200000 -
180'000

in TCHF

Ja %
A8
4//,3
o,
Yy
%,
S
Ay, o
S¢
O,(,,
o ”
O >

© Media Focus

MF Advertising Market Trend November 2007 3/9 December, 21% 2007



Ein Joint Venture der IHA-GfK AG und der AC Nielsen SA

Timely progression of Advertising Pressure

Chart: Development of Advertising Pressure actual Month versus last 10 Years

500

Advertising Pressure November

400 - 360

340 328
291 301
300 -

Mio. CHF

200 +

100 +

0 1

© Media Focus 1998

1999 2000 2001 2002

2003

400 415

321 329

308

2004 2005 2006 2007

Chart: Development of Advertising Pressure Year to Date versus last 10 Years
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Allocation of Advertising Pressure per Media Group

Chart: Allocation of Advertising Pressure per Media Group in November 2007

Allocation in November 2007
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Chart: Allocation of Advertising Pressure per Media Group Year to Date

Allocation Year to Date as per November 2007
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Development / Comparison of Advertising Pressure over a
Period of 10 Years

Chart: Development of Advertising Pressure per Media Group as per November 2007
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Development of Advertising Pressure per Key Market

Chart: Actual Status versus Previous Year versus cumulative November 2007

November 2007 2007 cumulative
Pos. |[Key Market TCHF +/- PY % TCHF +/- PY %

All Key Markets 415’313 3.9 3'655'269 9.2
1 [Clothes, Sports, Leisure 13'765 -13.2 128'532 5.8
2 |[Services 19'380 5.3 206'031 221
3 |Energy 2'579 3.8 26'446 0.3
4 |Automotive 33265 0.1 373'902 4.5
5 |Finance / Insurances 44'975 8.4 377811 16.6
6 |Public Benefits 8'954 14.6 80242 255
7 |Beverages 13'084 13.5 128'854 0.1
8 |Household Devices 14'492 -55 126'503 6.6
9 |IT 4766 -27.2 54'460 -10.7
10 |[Cosmetics / Body Care 25'518 19.2 225'984 21.9
11 |Furniture, House / Garden 20937 15.9 176'502 2.9
12 |Food 32'583 0.8 324'588 25.8
13 |Pharma / Health 8'993 -6.8 80'545 1.3
14 |Political Campaigns 3'653 -51.7 62'984 95.3
15 [Tobacco 2'117 -14.6 13'798 -60.6
16 [Telecommunications 30'716 9.0 216'950 12.3
17 [Tourism, Transport 24'173 -3.9 202'903 50
18 |[Entertainment Dev. Photo 23'228 27.0 139'620 9.6
19 |Watches Jewellery 15'182 20.3 57'006 18.3
20 |Other smaller Markets 29'543 5.3 250'849 7.9
21 |Assortment Advertising* 26'904 -10.5 260'484 -10.7
22 |Image Advertising* 16'506 241 140'273 8.9

* those not being allocated to a certain market
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