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Monthly Report on the Swiss Advertising Market  

    

October 2007 - Highlights:   

 

October was a very good advertising month: advertising impact increased by 16.7% 

compared to the same period in the previous year. The cumulative increase since the beginning 

of the year reached 9.8%.  

 

Several advertising markets have experienced noticeable developments compared to 

October 2006:   

As expected in the run up to the general election the key market Political Campaigns

 

experienced the largest monthly growth with 458.1% compared to the same period in the 

previous year. The political parties invested a total of 17.1 million CHF in advertising  
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activities in the final phase of the elections in October, which is again an enormous increase 

compared to the previous month.   

The key market Consumer Electronics/Photo/Film

 

has a strong advertising month in 

comparison to the same period in the previous year with a plus of 54% (18.9 million CHF). A 

glance at the product group developments shows which areas of the consumer electronic sector 

are primarily responsible for the positive trend: the product groups DVD (recorded) (+389.8%;               

4 million CHF), TV Flat (LCD/Plasma) (+75.6%; 1.1 million CHF) and CD (recorded) (+66.8%; 

3.1 million CHF) underwent the largest increase compared to the same period in the previous 

year. Lead Link, ranked as one of the Top 30 companies this month, is with its DVD collection 

Tage die die Welt bewegten accountable for the campaign with the highest advertising impact 

in October among this sector.  

Telecommunication

 

is within the top sectors in October 2007 with a plus of 40.9%                      

(29.1 million CHF) compared to the previous period in 2006. Most responsible for this positive 

trend were the product groups of Mobile Prepaid B2C (+1269%; 3 million CHF), Television 

(+186%; 1.1 million CHF), Mobile B2C (+73.6%; 7.9 million CHF) and Mobile Content (+49.8%; 

1.8 million CHF).  

Across all product markets Image Advertising

 

is also one of the winners this month. With an 

increase of 54.9%, October saw 19.9 million CHF being spent on advertising with no reference 

to a specific product.  

The advertising markets Watches/Jewellery (+37.9%) , Beverages (+35%) , Food 

(+21.3%) , Services (+21.1%)

 

and Public Utility Campaigns (+29.9%)

 

all increased 

significantly compared to the same period in the previous year.  

 

The media groups TV and Cinema experienced above-average growth. The cumulative data 
for January-October 2007 saw the media group TV undergo above-average growth.    

Important:

 

The review for Internet data deliveries between January 2006 till October 2007 
have already been completed. Given the tremendous efforts spent, a new Trend is now 
available, whereby the rework of the internet data 2005 will be done with next data update.      
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Development of Advertising Pressure Total Market 

  
Chart: Advertising Pressure Trend as per October 2007

    

2006 2007 

  

Month TCHF TCHF +/- % 
January 215'981

 

253'524

 

17.4%

 

February 238'810

 

258'474

 

8.2%

 

March 332'476

 

361'331

 

8.7%

 

April 332'167

 

355'391

 

7.0%

 

May 361'392

 

383'628

 

6.2%

 

June 313'724

 

334'068

 

6.5%

 

July 205'008

 

217'095

 

5.9%

 

August 220'326

 

240'250

 

9.0%

 

September 352'087

 

395'565

 

12.3%

 

October 375'315

 

437'953

 

16.7%

 

November 399'849

     

December 333'294

     

year to date 2'947'285

 

3'237'280

 

9.8%

     

Chart: Monthly Advertising Pressure Trend compared to 2006

 

Development of Advertising Pressure 2006 / 2007
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Timely progression of Advertising Pressure

   
Chart: Development of Advertising Pressure actual Month versus last 10 Years
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Chart: Development of Advertising Pressure Year to Date versus last 10 Years

 

Advertising Pressure Year to Date as per October
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Allocation of Advertising Pressure per Media Group

  
Chart: Allocation of Advertising Pressure per Media Group in October 2007

  

Allocation in October 2007
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Chart: Allocation of Advertising Pressure per Media Group Year to Date

  

Allocation Year to Date as per October 
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Development / Comparison of Advertising Pressure over a 
Period of 10 Years

  

Chart: Development of Advertising Pressure per Media Group as per October 2007

   

Monthly Running Average Advertising Pressure Allocation 
in the Media Groups
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