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Monthly Report on the Swiss Advertising Market  

    

September 2007 - Highlights:   

 

September was a very good advertising month: advertising impact increased by 11.6% 

compared to the same period in the previous year. The cumulative increase since the beginning 

of the year reached 8.5%.  

 

Several advertising markets have experienced noticeable developments compared to 

September 2006:   

As expected in the run up to the general election the key market Political Campaigns

 

experienced the largest monthly growth with 139.9% compared to the same period in the 

previous year. The political parties invested a total of 10.7 million CHF in advertising  
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communication on their political views and candidates in the data month September. A 

comparison of the Swiss Federal Council parties

 
share of advertising with the current allocation 

of seats in parliament (as a percentage) confirms well-known facts, but may also provide a few 

surprises. The SVP s share of advertising is 25 percentage points higher than its percentage 

share of seats in the Federal Council. The contrary however applies to the SP: their share of 

advertising is 13 percentage points lower than their percentage share of seats in the Federal 

Council. In line with their political direction this comparison for the other parties in the Swiss 

Federal Council can be found in the middle. The FDP spends a higher percentage in 

communication than their share in the Federal Council (plus 10 percentage points) and the CVP 

has a higher percentage share in the Federal Council than in election advertising (minus 4 

percentage points). The effects of the election advertising will not however be seen until the 

election results themselves have been announced.  

The key market Finance  also experienced a strong advertising month in comparison to the 

same period in the previous year with a plus of 32.1% (plus 12.1 million CHF). A glance at the 

product group developments shows which areas of the financial sector are primarily responsible 

for the positive trend: the product groups Insurance (+43.5%, 4.8 million CHF), Investment 

Products (+43.9%, 3.4 million CHF) and Basis Products (+135.6%, 1.8 million CHF) underwent 

the largest increase compared to the same period in the previous year. Under the Top 5 

companies in September the strongest growth (+408.5%) was experienced by Raiffeisenbank.  

Across all product markets Image Advertising  is also one of the winners this month. With an 

increase of 27.3%, September saw 17.5 million CHF being spent on advertising with no 

reference to a specific product.  

The advertising markets Services (+19.4%) , Telecommunications (+14.8%) , 

Watches/Jewellery (+14.6%)  and Consumer Electronics/Photo/Film (+14.5%)  all 

increased significantly compared to the same period in the previous year.  

 

The media groups Teletext, TV, Billboard and Cinema all experienced above-average 
growth. The cumulative data for January-September 2007 saw the media group TV undergo 
above-average growth.   
Important:

 

The Internet data from all cooperation partners has been completely re-captured 
and reactivated. The negative trend in the development over the first six months 2007 is still 
being extensively reviewed for all data deliveries in the current year and for 2006 and 2005. 
The review for the third quarter 2007 has already been completed and no noticeable 
problems were found. 
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Development of Advertising Pressure Total Market 

  
Chart: Advertising Pressure Trend as per September 2007

    

2006 2007 

  

Month TCHF TCHF +/- % 
January 215'971

 

253'760

 

17.5%

 

February 239'301

 

258'365

 

8.0%

 

March 333'342

 

361'314

 

8.4%

 

April 332'892

 

355'278

 

6.7%

 

May 361'609

 

383'823

 

6.1%

 

June 313'829

 

334'145

 

6.5%

 

July 205'185

 

215'813

 

5.2%

 

August 220'982

 

239'821

 

8.5%

 

September 352'719

 

393'712

 

11.6%

 

October 375'863

     

November 400'498

     

December 333'887

     

Year to date 2'575'831

 

2'796'032

 

8.5%

    

Chart: Monthly Advertising Pressure Trend compared to 2006

 

Development of Advertising Pressure 2006 / 2007
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Timely progression of Advertising Pressure

   
Chart: Development of Advertising Pressure actual Month versus last 10 Years

  

Advertising Pressure September
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Chart: Development of Advertising Pressure Year to Date versus last 10 Years

 

Advertising Pressure Year to Date as per September
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Allocation of Advertising Pressure per Media Group

  
Chart: Allocation of Advertising Pressure per Media Group in September 2007

  

Allocation in September 2007
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Chart: Allocation of Advertising Pressure per Media Group Year to Date

  

Allocation Year to Date as per September 
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Development / Comparison of Advertising Pressure over a 
Period of 10 Years

  

Chart: Development of Advertising Pressure per Media Group as per September 2007

   

Monthly Running Average Advertising Pressure Allocation 
in the Media Groups
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Development of Advertising Pressure per Key Market 

  
Chart: Actual Status versus Previous Year versus cumulative September 2007

      

September 2007 

 

2007 cumulative 
Pos.

 

Key Market TCHF +/- PY % 

  

TCHF +/- PY % 

       

All Key Markets 393 712

 

11.6

   

2'796'032

 

8.5

       

1 Clothes, Sports, Leisure 17'784

 

-9.3

   

100'325

 

10.0

 

2 Services 22'931

 

19.4

   

159'874

 

20.0

 

3 Energy 1'985

 

-40.6

   

21'041

 

1.5

 

4 Automotive 43'432

 

7.2

   

293'404

 

4.5

 

5 Finance / Insurances 49'756

 

32.1

   

280'638

 

20.9

 

6 Public Benefits 8'716

 

13.3

   

63'011

 

26.8

 

7 Beverages 12'220

 

-1.0

   

101'095

 

-5.2

 

8 Household Devices 11'843

 

10.4

   

93'696

 

8.4

 

9 IT 4'696

 

-25.6

   

44'041

 

-7.6

 

10 Cosmetics / Body Care 21'758

 

4.7

   

175'153

 

22.6

 

11 Furniture, House / Garden 17'626

 

-0.5

   

133'005

 

-0.4

 

12 Food 31'125

 

22.7

   

254'057

 

30.6

 

13 Pharma / Health 6'606

 

-0.5

   

63'183

 

4.2

 

14 Political Campaigns 13'806

 

139.3

   

42'080

 

94.6

 

15 Tobacco 1'680

 

-16.8

   

11'127

 

-63.9

 

16 Telecommunications 19'745

 

14.8

   

156'449

 

7.9

 

17 Tourism, Transport 20'539

 

12.2

  

160'832

 

5.9

 

18 Entertainment Dev. Photo 14'353

 

14.5

  

97'022

 

0.3

 

19 Watches Jewellery 4'477

 

14.6

  

34'149

 

13.6

 

20 Other smaller Markets 28'564

 

9.4

  

192'345

 

7.2

 

21 Assortment Advertising* 22'598

 

-10.3

   

207'402

 

-11.7

 

22 Image Advertising* 17'469

 

27.3

   

112'102

 

6.7

        

* those not being allocated to a certain market      
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TOP Companies generating Advertising Pressure 

 
September 2007

  

Chart: Top 30 and share of total market

         

Rang

 

 Retailer 

   

 1  MIGROS    

 2  COOP    

 3  SWISSCOM    

 4  L OREAL    

 5  SVP    

 

6  NESTLE    

 

7  PROCTER & GAMBLE    

 8  TOYOTA    

 

9  HENNES + MAURITZ    

 

10  UBS    

 11  NISSAN    

 

12  BEIERSDORF    

 

13  COCA COLA BEVERAGES    

 

14  FDP    

 

15  ALDI SUISSE    

 16  MANOR  CHF 135.7 millions 
 17  MASTERFOODS  = 34.5 % of the Total Market

  

 18  UNILEVER    

 19  PEUGEOT    

 20  RAIFFEISEN    

 21  MEDIA MARKT    

 22  GENERAL MOTORS    

 

23  MC DONALD S    

 24  ORANGE COMMUNICATIONS    

 25  RENAULT    

 26  HUYNDAI    

 27  CITROEN    

 

28  CREDIT SUISSE    

 29  ZUERICH VERSICHERUNG     

 

30  SWISSLOS INTERKANTONALE LANDESLOTTERIE    

3  Media Focus differentiates Advertising Pressure of Production / Servicing Companies from Retailer. 
   The Brand Advertising could also be effected through Retailer (i.e. Retailer Bucherer for Brand Rolex).  

The Company / Product Relationship within the Data Base remains untouched, thus Rolex Geneva is the    
producing Company of Rolex Products / Watches. However, Media Focus additionally identifies the respective  
Retailer, where the advertisement is obviously steered through retailer activities.    
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